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BY DEVIN PLEVKA

The Gross Domestic Product (GDP) of
the United States is predicted to rise by
approximately 0.8 percent for all of 2008.
The unemployment rate could rise to 6.5
percent in 2009 from the current 5.0 percent.
The weakening economy could force the
Fed to reduce the discount rate by an
additional 1.75 percentage points. Do these
numbers overwhelm you as a student?
What impact will these numbers have on
graduate recruitment in 2008?

While many students believe that the
recession has very little to do with them
and the impact it may create on their
standard of living is absolutely minimal,
research has shown that poor economic
health had a substantial impact on college
students in 2002 and 2003. The University
of Florida, being a state school, faces a
bigger challenge than most private schools
as state funding may be reduced
substantially due to budget cuts. In 2002,
the large cumulative decline in stock market
valuation and low earnings on capital gains
and stock options led to sharply lower
personal income and state tax receipts that
help fund educational services (Federal
Reserve Bank of San Francisco, http://
www.frbsf.org/education/activities/
drecon/2003/0302.html). The bear market
also reduced the value of stocks that some
parents held which were used to support
their children’s education.

Budget constraints can also be seen in
the form of reduced course offerings and a
possible increase in student-teacher ratios.
Although the University of Florida has
already seen a reduction in course
offerings, further cuts may occur later
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Real Estate Society
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The only thing still on retailers’ floors
these days are the over-stocked
inventories they have left from this holiday
season. This winter shopping period is
over and retailers are feeling the hurt after
dismal numbers in sales. Nationwide,
revenue dropped by three percent and
locally it is no
different. If you take
a quick stroll
through Oak’s Mall,
you will find that
most stores have
clearances that seem
too good to be true.

The hardest hits
in the Gaineville area
have been the big
chain stores.
JCPenny, one of
America’s leading
retailers, is in the
midst of its biggest
“ i n v e n t o r y -
clearance” in recent
history. But it is not just apparel and home
furnishings that have been struck by the
recent decrease in consumer consumption.
Everything from sporting goods to
electronics have been feeling the pinch.

James Canter has been working at
GameStop for the past few months as a
temp for the holiday rush. GameStop is an
electronic boutique specializing in video
games. The December financials came in
and the store said that they fell short of
their target sales goal by ten percent.

“I have worked a lot of quick jobs during
the holiday season and I have never seen
anything so bad as 2007,” James said. “I
know others in the mall that have missed
their targets too and this may cost a lot of

people income and their jobs.”
Not everyone sees this shopping slump

as a  total  loss. The always optimistic
Carol Cahours owns the Earthtones
Greenhouse where she grows everything
from fall mums to orchids. She sells her
goods occasionally on Wednesdays at

the Farmer’s
Market in the
downtown plaza.

“You have to
look at the bright
side of life; it’s
not the end of the
world,” Cahours
said. “Even
though it was
kind of a slump,
e v e n t u a l l y
e v e r y t h i n g
grows back to
what it was. It’s
only a matter of
time before we
get back to

normal.”
With consumer confidence in the

economy at a five-year low, and a possible
recession hitting this year, it may take a
while before any stores and businesses
start getting back into the “black.” It’s
tough to tell how the near future will turn
out for retailers. Hopefully they have as
much optimism as Cahours does about
the way this year will finish instead of
how it has begun.  -WT

This past semester, the newly formed
Real Estate Society sponsored a guest
speaker, organized a trip to the Panama City
Beach office of the St. Joe Company, and
attended the grand opening for the Sembler
Company’s Winter Garden Village.

For our first Rising Ring Professional
speaker, Beau Beery came to talk about his
life after graduation as well as a project
that his firm is considering here in
Gainesville. Beery, a graduate of the
Masters of Science in Real Estate program,
is Director of Commercial Brokerage at
AMJ, a local developer.

On Nov. 9, a group of MSRE students
and Real Estate Society members were
given a behind the scenes look at one of
the Sembler Company’s newest retail
development projects. Winter Garden
Village at Fowler Grove is a 1.15 million
square foot open-air shopping center
located near Orlando, in the City of Winter
Garden. WGV is anchored by Super Target,
Lowes, Barnes & Noble and Beall’s
Department Store.

Jacob Fish, a recent MSRE graduate and
Manager of Strategic Planning, led society
members on a tour of a number of
extraordinary residential developments
built by the St. Joe Company in Northwest
Florida. These included WaterColor, River
Camps, and WaterSound. The St. Joe
Company is one of Florida’s largest real
estate operating companies and the state’s
largest private landowner.

The Real Estate Society offers a unique
way for University of Florida students to
get to know industry professionals and
learn about the field.  Anyone interested in
joining or learning more about the Society’s
events should send an e-mail to Lane
Register at lane01@ufl.edu.  -WT

Local businesses suffer from lack of sales

Carol Cahours owns Earthtones Greenhouse in

Gulf Hammock, Florida.     Photo Credit: Jason Henry.
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Recession woes:
Should we worry?

BY HARSHA TATA

RECESSION,
Continued from Page 1

on in the year. This can be attributed
to various reasons, of which, a
possible recession could be one. The
contraction in employment
opportunities is probably the largest
direct impact on college students.
With many firms posting losses,
students will have trouble entering
the market. The 2001 recession
resulted in a predictable increase in
the unemployment rate for college-
aged individuals (Reuters, http://
www.reuters.com/article/ousiv/
idUSN0956579820080109). At this
point, it is important to realize, that
networking is very important in trying
to secure a job. Although, the
recession has not occurred as of yet,
fears of a recession definitely add to
the possibility of it happening.  -WT
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Mention the Business Processes
sequence offered by the Fisher School of
Accounting and people are likely to
respond with initial panic followed by a
wave of relief when they remember they
survived in one piece or abject fear if
they’ve yet to take the course. The terms
“weed-out” and “competitive” will surely
make their way into the subsequent
conversation.

Why do the professors have to make
those two courses so painful? As the
current professor for the first Business
Processes course, I will attempt to shed
some light on that question. But first we
need some background pertaining to the
field of accounting. The economy cannot
function without the accounting
profession. We generate the information
that decision-makers need to allocate their
scarce resources among competing
investment opportunities. Without high-
quality accounting, commerce would
cease and the economy would collapse.
However, the profession is experiencing
a shortage of qualified graduates in
accounting. That’s great news. Jobs have
never been more plentiful and starting
salaries have never been higher. It’s a great
time to be an accounting major on the job
market. Second, the Fisher School is one
of the highest ranked accounting
programs in the country. Our students
rank in the top ten in the nation for passing
rates on the Certified Public Accountant’s
(CPA) exam. Third, an accounting degree
is versatile, and as such, highly desirable.
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Our graduates work in public accounting,
private business and industry, investment
and retail banking, government, not-for-
profit organizations, and academia. These
factors contribute to our reputation for
delivering a “premium” brand of accounting
graduate. Our graduates are highly sought-
after and compensated at top dollar in
expectation of the high quality of
knowledge and expertise that accompanies
the Fisher School “brand.”

Accounting is more than a sub-major
within the business school. It is a
profession similar to medicine, law, and
engineering. A profession is characterized
by a specialized knowledge base and the
ability to perform complex tasks. This means
that the accounting curriculum is
voluminous and rigorous. Professions are
also subject to regulated qualification
standards, which are embodied by
certification exams in accounting such as
the Certified Public Accountant (CPA),
Certified Management Accountant (CMA),
Certified Internal Auditor (CIA), and
Accredited Tax Advisor (ATA), among
others. In order to prepare our graduates
to pursue all career paths within
accounting, each course throughout the
curriculum is dense in material. It is this
quick pace and depth of study that catches
most accounting students unaware in the
Business Processes sequence. However,
for the student that accepts the challenge
and prevails, the rewards are great. Our
graduates typically choose among multiple
job offers with extremely competitive

Navigating the Business Process curriculum
BY VICTORIA DICKINSON, PHD, CPA, ASSISTANT PROFESSOR, FISHER SCHOOL OF ACCOUNTING
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compensation packages. More importantly,
as we move into a period of expected
economic downturn, accounting is the one
business discipline that is “recession-
proof.” Companies still need financial
statement audits, tax return preparation,
and general accounting work even when
they are losing money.

To summarize, the Business Processes
sequence is challenging and time-
consuming. As grade inflation has elevated
letter grades across the university in recent
years, Fisher School has not and will not
change its grading criteria. It is important
to our recruiters that the grades given to
students remain a constant indicator of
mastery of the material. As a result, a ‘B’ in
Business Processes is viewed as a
respectable grade by our recruiters. An ‘A’
sends the signal of “superstar.” Also, as
the first set of courses that accounting
majors take, the sequence does function
as the “gate” to regulate supply and
demand of our graduates. However, due to
the Fisher School’s diligence in building a
premium brand over the past decades,
demand for our graduates has never been
stronger. As such, we can’t afford to “weed
out” our students, but we will never
sacrifice the quality that the profession has
come to expect from our Gator Nation
graduates. Graduates from the Fisher
School are part of an elite network who will
find limitless possibilities in their careers.
Those students that are up to the challenge
are welcomed to join us and our esteemed
profession.  -WT

Fisher School of Accounting Council
BY AMANDA CLIFTON

The Fisher School of Accounting
Council (FSOAC) enjoyed a fantastic fall
semester. Our focus was to create
networking opportunities for accounting
students and students with similar majors
in the business school. Last semester, the
FSOAC participated in Walk America and
has long been a supporter of the St.

Francis House with a canned food drive.
The Council hosted speakers on various

topics including a panel on internship
opportunities ranging from industry to
large CPA firms, resume building
proficiency, as well as options for graduate
school. Officers were actively involved in
researching relevant topics for the spring

semester.
Each term we visit two of the “Big Four”

accounting firms. Last semester we made a
trip to Tampa, Florida for an office visit with
both Deloitte and KPMG. The opportunities
that the FSOAC brings are endless and our
ambition is to involve more students in the
professional accounting society. -WT

Behind the business: Weekend Gator
BY LIDIA DINKOVA

The savings of a college student may
amount to much more than commonly
conceived. So was the case with Gregory
Gopman, a recent UF graduate, who used
the money he saved up in college to open
one of the most successful businesses
currently at UF: the bus service company,
Weekend Gator.

After Gopman left UF in the summer of
2007 he started the long and torturous job
search process in Miami. In the meantime
his girlfriend Brittany McColum was
completing her studies at UF. The sole way
the two had to see each other was through
the use of the bus service companies at
UF. McColum had a horrible experience
traveling with these companies. Rude

employees and unexpected delays gave
Gopman the idea to start his own business,
the Weekend Gator. This company will
ease the lives of all UF students who use
the bus service to get home for weekends
and holidays.

With his college savings and some help
from his parents, Gopman was able to buy
Sawgrass Tours, a Miami based Bus
Company, and turn it into Weekend Gator
in only three months. On its first weekend
of operation, Weekend Gator transported
140 people. Currently the numbers stand
at 450 people on average per weekend.

According to Gopman, “We [Weekend
Gator] control about 35 percent of the
market share.”

For those who have traveled with
another company, Weekend Gator will
seem a pleasant change from all they have
experienced.

“We try to be consistently better at
every aspect of the business,” Gopman
said.

The company has the most convenient
schedules, an online booking system, and
better customer service and campus
relations. The buses are fully equipped with
TVs, a wide variety of movies, and wireless
internet. Visit their website at
WeekendGator.com. Truly, Weekend Gator
sets the highest standard for the rest of
the bus service companies at UF.  -WT

The Retail Society gives back to the community during
the first annual Build-A-Bear, Make a Smile event

BY MELISSA HICK

The Retail Society at UF was founded
in fall of 2006 as a
student organization
dedicated to providing
educational and
n e t w o r k i n g
opportunities to
students interested in
retailing. With the
support of the David F.
Miller Center for
Retailing Education and
Research, the Society is
able to network with
over 40 retail companies
who partner with the
Center.

Last semester the
Society teamed up with
one such partner, Build-
A-Bear Workshop
during the first annual
Build-A-Bear, Make a
Smile event on Nov. 7. As a company that
values giving back and helping the
community, Build-A-Bear agreed to
donate bears and time for our members.

The bears built were donated to critically

ill children and local children in
Gainesville.

The members of the Retail Society built
19 bears at the Oaks Mall Build-A-Bear

As a community service event in the Fall semester, the Retail Society
built 19 bears at the Oaks Mall Build-A-Bear Workshop and donated
them to critically ill children and local children in Gainesville.

 Photo Credit: Melissa Hick.

Workshop. The event was fun for all of
our participating members and we
were excited and looking forward to
sharing our cuddly creations with the
children in our local community.

Upon the arrival of the holiday
season, the Retail Society and its
members delivered the bears to the
children of the Shands Hospital at the
University of
Florida’s pediatric intensive care unit.

Last semester was also filled with
other exciting events. We offered
programs such as the careers in
retailing workshop, the how-to-
interview workshop, retail internship
panel, and the retail round table.

The Retail Society focuses on
providing a network of students,
faculty, and professionals. Thus,
faculty and professionals serve as a
reliable information source about the
retail industry. We encourage

students in the Warrington College of
Business Administration to become
members, network, and gain opportunities
in the business world. -WT


